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OUTLET VILLAGE

100 SHOPS - 100 OPPORTUNITIES FOR YOUR SUCCESS

A unigue location in the German speaking part of Switzerland, one hour East of Zurich,
15 minutes from Liechtenstein

Adjoining the A13 motorway, one of the major North-South arteries through the Alps,
29 million passing travellers per year

Direct access from Landquart train station, a major stopover to famous mountain resorts
like Klosters, Davos or St.Moritz with 5.7 million passengers per year

Very popular alpine holiday destination all year round with 2.1 million tourists within

30 minutes and 75,000 coaches already touring the area

4 Million customers in an affluent catchment area including the “Golden Triangle”
Zurich — Zug - Liechtenstein and parts of Germany and Austria

21,000m2 net leasing area with 1,200 car and 30 coach parking spaces

Authentic Swiss mountain village architecture

Opening Autumn 2009

For leasing opportunities please contact:

Barbara Horatz, Marketing & Leasing Officer BVS Outlet Villages, Tel. +41 (0)78 910 6292
Robert van den Heuvel, Leasing Director BVS Outlet Villages, Tel. +31 (0)65 133 4252
Cornel Gramiger, Leasing Director Alpenrhein Outlet Village, Tel. +41 (0)79 601 0935

For more information please visit www.alpenrheinoutletvillage.ch
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European outlet sector
vigorous with expansions

outlet centres - a mark of
strength in the sector - between 2008 and 2010 total nearly
1.5 million sf of GLA.

Demand for designer tcnants at centres
such as Ingolstadt Village (/) and Junction
One (above) has led to nine expansions in

2008 totaling 527,080 sf.

Expansions to European Outlet Centres, 2008 - 2010
Name City Country Developer/ leasing company Gla (SF) Opening
Designer Outlets Zweibrucken Zweibruecken Germany Outlet Centres International (UK) Ltd 50,000 2008
Ingolstadt Village Ingolstadt Germany Value Retail Plc 54,000 2008
Fashion District Molfetta Outlet Bari Italy Fashion District Group 172,200 2008
Valdichiana Outlet Village Florence Italy DEGI Valdichiana Srl/ Green Partners Srl 51,110 2008
FACTORY Wroclaw Wroclaw Poland NEINVER Polska 32,290 2008
Fashion House Outlet Centre Sosnowiec ~ Sosnowiec Poland The Outlet Company/ CB Richard Ellis 48,480 2008
Bicester Village Bicester, England UK Value Retail Plc 52,000 2008
Junction One Antrim, N. Irleland UK Guinea Asset Mgmt./ Rohleder Lumby 42,000 2008
Springfields Outlet Shopping Spalding, England UK UBS Triton/ Markham Vaughan Gillingham 25,000 2008
& Festival Gardens
Roses Fashion Outlet Zagreb Croatia Dayland Group/Spiller Farmer 92,030 2009
Fashion Arena Outlet Centre Prague Czech Republic  Fashion House Developments 77,000 2009
Designer Outlet Berlin Berlin (Wustermark)] ~ Germany Henderson Global Fund/McArthurGlen 104,410 2009
Designer Outlets Wolfsburg Wolfsburg Germany Outlet Centres International (UK) Ltd 91,500 2009
GL Bucharest Hungary GL Outlet / Segece Magyarszag 134,500 2009
Batavia Stad Outlet Shopping Lelystad Netherlands Stable International Development BV 53,820 2009
Fashion House Outlet Centre Gdansk Gdansk Poland Fashion House Developments/ 77,560 2009
CB Richard Ellis
Fashion House Outlet Centre Sosnowiec ~ Sosnowiec Poland The Outlet Company/ CB Richard Ellis 48,480 2009
FACTORY Vila do Conde Porto Portugal Neinver 141,500 2009
Festival Park Ebbe Vale, Wales UK Chester Properties/ 25,000 2009
Markham Vaughan Gillingham
Designer Outlet Berlin Berlin (Wustermark)] ~ Germany Henderson Global Fund/McArthurGlen 108,715 2010
Total new/planned expansion GLA: 1,481,595 sf
Source: 2008 Global Outlet Project Directory, per developers
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Millions of shoppers embracing
Fashion House outlet concept

utlet centers have taken Poland
0 by storm. Annually the number of

customers in three Fashion House
outlets in Poland is growing rapidly. Poles
visit outlet centres more often and the
evolution of this shopping formula is
noticeable. Fashion House centers ate
bigger, with a larger number of both

international and Polish brands.

Sosnowiec

Nearly 15 million Poles have already
shopped in three Fashion House centres,
shoppers who embrace buying clothes and
branded products at 30-70 percent off.

Fashion House opened its first outlet
centre in 2004 in southern Poland — Fash-
ion House Sosnowiec. Like the two centres
that followed, Fashion House Sosnowiec
has its own architectural theme — a Victo-
rian street with railway architecture. The
centre is being expanded and in September
it will be 16,700 m?, with 80 retail outlets
and 956 parking places. It will have such
new brands as Cross Jeans, Big Star, Och-
nik, GaPa Fashion and Umbro, and will be
Southern Poland’s first outlet centre with a
luxury lingerie Triumph store.

Gdansk

Fashion House Gdansk is also being
expanded. Themed as a traditional fishing
village, complete with a 25-meter light-
house, the centre has the fastest growth
rate of the three projects. Footfall in 2007
rose there almost 40 percent; comparable
sales rose by 66 percent. Construction is
scheduled to start before the end of 2008.
In June two Polish brands — Aryton, a
stylish shop for women, and footwear
manufacturer Nord — joined FHG.

The example of Aryton, Nord and other
Polish brands that are entering the outlet mar-
ket shows that Poland-based companies have
convinced themselves to have their shops
in Fashion House malls. We can observe a
change of attitude in Poland. Polish compa-
nies ate acting like their western counterparts
right now, focusing on good business ideas,
raising operational and customer service stan-
dards and caring more about the shop design.

Warsaw

New international and domestic shops are
also opening in the biggest outlet centre in

Nearly 15 million Poles have visited the three Fashion House outlet schemes in Po-
land, including the 16,700-m* centre in Sosnowiec (f0p photo) and the 10,000-m? centre in
Gdansk (bottom photo).

Poland, Fashion House Warsaw, in Piasec-
zno. The 17,272-m* centre, done in Warsaw
Old Town archictecture, consists of 100
retail outlets and 960 parking spaces.
Recently opened there is Petit Patapon,
a global retailer of infantwear, popular
even among movie stars and members of
the Spanish royal family. This is only the
second Petit Patapon shop in Poland and
the first in an outlet centre. Other recently
opened shops include the famous clothing
company Hexeline, youngsters favorites
Funk’n’Soul and Teddy’s, elegant mens-
wear Kael and womenswear Essa Classic.

Bucharest

In November, Fashion House Bucharest
will open, its 27,706-m* scheme with over
70 percent retail committed. Catchment
within a 90-minutes of the centre is over 6
million people.

Neil Thompson, CEO Fashion House
Outlet Centres, comments, “The outlet
idea has been so successful and has proven
such great financial results that the future
is bright. We expect more outlet custom-
ers, a greater number of tenants, and big-
ger outlet projects in many locations.” @
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Phase 1 scorecard promises growth:
31 planned schemes, 6.5 million sf

t least four new European outlet centres

totaling over 800,000 sf of GLA will have

opened by the end of this year, a healthy
sign by any standard. And another 27 phase 1
schemes totaling 5.7 million sf are scheduled to
open in the next two years.

The first new project of the year, Veneto
Designer Outlet Village, opened in September as
McArthurGlen’s fourth outlet scheme in Italy. Other
projects opening by yearend are Roses Fashion
Outlet, Galleria Moda at Praha Airport and Fashion
House Outlet Centre Bucharest.

Veneto Designer Outlet

31 Planned Phase 1 European QOutlet Centers
Name City Country Developer/ leasing company Gla [SF) Opening
2008 PHASE 1 OPENINGS: 4 CENTRES T LING 806,029 SF
Veneto Designer Outlet Venice (Noventa di Piave) Italy McArthurGlen European Dev. Co. Ltd 120,329  Sept. 2008
Roses Fashion Outlet Zagreb (Sv Kriz) Croatia Dayland Group/ Spiller Farmer 162,000 Oct. 2008
Galleria Moda at Praha Airport Prague (Tuchomerice) Czech Republic  B.Consulting SRL 333,700 Nov. 2008
Fashion House Outlet Bucharest Romania Fashion House Developments/ 190,000 Nov. 2008
Centre Bucharest CB Richard Ellis
Designer Outlet Salzburg Austria McArthurGlen European Dev. Co. Ltd 301,400 2009
Sofia Outlet Center Sofia Bulgaria Sofia Outlet Center EOOD/ 167,000 2009
GVA Grimley Ltd. Outlet Services
Outlet Center Sveta Helena Zagreb (Sv Helena) Croatia Prigan Holdings Ltd., Cyprus/ 145,300 2009
Paulchen Komet d.o.0.
Exit 66 Prague Czech Republic  BDL Czech, a.s. 18,000 2009
Le Village des Alpes Nimes (Bellegarde) France Bergerac Estates Limited/ Rohleder Lumby Retail 172,200 2009
Marques Avenue Paris Sud Paris (Corbeil-Essonnes) France Concepts & Distribution 139,900 2009
Parc du Cubzac Bordeaux (St. Andre de Cubzac) ~ France Parc du Cubzac SAS/ Advantail 360,600 2009
Leipzig Fashion Outlet Leipzig (Wiedemar) Germany Stable International Development BV 126,530 2009
Designer Outlet Athens (Yalou) Greece McArthurGlen European Dev. Co. Ltd 226,000 2009
Designer Outlet Naples (Marcianise) Italy McArthurGlen European Dev. Co. Ltd 279,760 2009
Soratte Outlet Shopping Rome (Sant’ Oreste) Italy Outlet Soratte SRL/ Stores Development SRL 215,300 2009
Citta Sant’Angelo Outlet Village Pescara (Citta Sant’Angelo) Italy Promos SRL 226,000 2009
FACTORY Krakow Krakow Poland NEINVER Polska 161,500 2009
Algarve Fashion Outlet Lagos (Alcantarilha) Portugal RJMcKinney/ REALM Ltd. 127,965 2009
Mega Designer Outlets Bucharest Romania Mega Company/ Colliers International 366,000 2009
Alpenrhein Outlet Village Landquart Switzerland ING/BVS Outlet Villages 226,020 2009
Gloucester Quays Outlet Centre  Gloucester, Gloucestershire UK Gloucester Quays LLP/ 220,000 2009
Elysian Property Consultancy
Riverside Place Kendal, Cumbria UK Kendal Riverside Ltd/ Rohleder Lumby Retail 74,000 2009
Alsace International Outlet Strasburg (Roppenheim) France Freeport 253,000 2010
Moulin de Nailloux Toulouse (Nailloux) France Sanoux SAS/ Advantail 316,500 2010
Carre des Marques - Romorantin  Romorantin-Lanthenay France Unibail-Rodamco 218,700 2010
Montabaur Fashion Outlet Montabaur Germany Stable International Development BV 126,840 2010
Roncade Outlet Gallery Venice (Treviso) Italy Lefim S.p.A. 269,100 2010
Pisa Outlet Village Pisa Italy Promos SRL 264,250 2010
Ljubjana Outlet Village Ljubjana Slovenia Promos SRL 190,260 2010
Freeport Outlet Village, Le Cannet Le Cannet des Marures France Freeport 26,9100 2011
Designer Outlet Taormina Italy McArthurGlen European Dev. Co. Ltd 215,300 NA
Total planned phase 1 outlet center GLA: 6,482,554 sf
Source: 2008 Global Outlet Project Directory and developers; please contact Linda Humphers, lhumphers@icsc.org, if we have omitted a planned outlet centre
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VALUE RETAIL NEWS (VRN) &
INTERNATIONAL OUTLET JOURNAL (10J) ...
YOU RECEIVE BOTH WITH ONE SUBSCRIPTION!

Subscribe today!
VRN

Dedicated to providing the most relevant and
up-to-date information about the outlet/value
retail industry. Stay on top of what's
happening and what's hot in outlet value
retailing. Published 10 times a year.

10J

Every subscriber to VRN also receives
10J, which is dedicated to bringing Global
Outlet News to audiences around
the world, reporting on Europe,
Asia, Australia, South America

and Canada.
Published 5 times a year.

To start receiving your copies,
subscribe to Value Retail News and
receive 10J as part of your
subscription.

Subscription Rates:
All ICSC Members: $99.00
Non-members: US $144.00;
outside US $175.00

ACT NOW! pon't miss any more issues of these valued publications
that cover this important sector of the shopping center/retail industry!

Call +1 727 781 7557, ext 441 or log onto our Web site at
www.valueretailnevws.com or icsc.org for more details.



Trade body emerges
for European outlets

By Brendon O’Reilly,
Director of GVA Grimley
Outlet Services

he Outlet sector in Europe
Tis a growing market with an

increasing number of develop-
ers, operators and retailers.

For many reasons, we in the sector
can benefit from having our own trade
body, similar to the one started many
years ago in the U.S., the Developers
of Outlet Centers & Retailers, which
provides the industry with a voice,
gathers information and
helps platform the specific
needs of our industry.

Two years ago | surveyed
the European industry and
found that a large num-
ber of key outlet executives
were keenly interested in
forming and joining just
such a group. To that end,
we've gotten the ball roll-
ing and have already had
the first Outlet Developers
& Retailers Association meetings.

Representatives of 12 companies
attended and made the following
observations:

@ Retailer involvement and feedback
is necessary before any initiatives
can be launched.

® The word Europe must be part of
the trade name, and meeting loca-
tions, retailers and developers have
to be a true representation of the

Brendon O’Reilly

European industry.
@ There is still a huge lack of aware-
ness and understanding of the sec-
tor amongst key business areas and
media, but this lack of knowledge
exists within the sector, too

Further to the discussion it was
agreed that a trade body could ful-
fill a huge remit, but realistically it
would need to focus on a core set of
needs and then expand as required.
Among the focal points most impor-
tant to the group are:
@ Generating, collecting and sharing
information for our spe-
cific sector.
® Educating the market-
place about outlet retail-
ing.
@ Building the industry’s
profile by providing a plat-
form at key events and in
key media.
® Lobbying or working
with authorities on various
industry-related issues.
@ Establishing best prac-
tices across the industry.
@ Setting up an index across Europe
specifically for the outlet sector rath-
er than being part of generic retail
figures @

For further details please contact
Nancy Riach, Head of PR for Outlet
Services, GVA Grimley Outlet Services
at +44 7984 176 303 or nancy.riach(@
gvagrimley.co.uk

]
10J Calendar

News Deadline, 10 November,
Winter 2009 /0J, focusing on
Europe

2008 Mapic
19-21 Nov., Cannes, European
retail real estate meeting

Retail Connections 2009

4 February, London, ICSC
leasing and deal making

event

VRN Spring Outlet Conference
26-27 February, Orlando,
ICSC outlet deal making event

2009 RECON
17-20 May, Las Vegas, Global
Retail Real Estate Convention

I —
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Alpenrhein Outlet Village..........c........ 27
Batavia Stad Fashion Outlet .............. 17
Europ Invest .....ccooceeieecieeeeeeee 15
Fashion House Outlet Centre ........... BC
GVA Grimley ....cocevveerieereenensessieesaeens 7
Henderson Global Investors............ IBC
ICSC Retail Connections..........ceeuee.. 33
Junction One....ccceevcveeeccciee e 11
Leipzig Fashion Outlet.............cceu.e... 21
McArthurGlen Group ........cceceereeeruenne IFC
Montabaur Fashion Outlet................. 19
Outlet Centres International ............. 25
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Value Retail ...cococeeerceeeceeeceercee e 9
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While 10J has made every attempt to make this
index as complete as possible, the accuracy is
not guaranteed

Talk about a deal
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' Both Directories are loaded with up-to-date
=8l contact information for the executives you
need to reach in leasing, marketing,
operations and finance.

The Value Retail Directory is $275 for ICSC members and $325 for
non-members and international subscribers. The Global Outlet Project
Directory is $195 for ICSC members and $225 for non-members and
international subscribers. Buy them as a set - $415 for ICSC members
and $499 for non-members and international subscribers. Add a mail-
ing-label CD to your order for just $69.

Place your order today by calling +1 301 362 6902, or download a form
online at www.valueretailnews.com (click on the Directories tab, them
click on the “download form” button).




Retail Connections
is an essential

part of a retailer
development and
leasing programme. ’

ICSC

CLOBAL ASSOCIATION
FOR RETAIL FROPERTY

Retail
Connections 2009

London, United Kingdom
4 February 2009

The exclusive retail property
networking and business
meeting event hosted by
shopping centre owners

and developers.

The best opportunity for leasing
professionals to meet and conduct
business with tenants.

Retail Connections will get you connected
to do business in an extremely effective
and efficient manner... all in one day.

“This is the most efficient way for our leasing teams to do business and increase the
diversity and quality of our tenant mix. This was a very efficient and busy time for
all the leasing teams and the Retailers. It is a ‘deal-making-day’, not a showcase.”

Klaus Striebich ECE and Vice Chair ol the IC5C Eurepean Leasing Group

ICSC European Partners
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FOR MORE INFORMATION ON RETAIL CONNECTIONS CALL JENNIFER AUNGST ON
+44 20 7344 1895, FAX +44 20 7976 3101 OR EMAIL jennifera@lodestaruk.com




Henderson Global Investors
and McArthurGlen bring
designer outlets to Berlin

he established B5 11,000-m?

designer outlet centre located 25

km west of Berlin city centre is
being redeveloped. Owned by Henderson
Global Investors and part of its €1 billion
European Outlet Mall Fund, the new
Designer Outlet for Berlin is managed and
leased by McArthurGlen Group (see related
story on Berlin, page 4). This is a significant
year for the centre, with development
work well underway to expand and rede-
velop the entire site into a major 19,000
m? outlet destination by 2010.

Henderson acquited the B5 Outlet Cen-
tre in April 20006, four years after it first
opened. The Henderson team looked at
investment and development opportunities
across the site, and the adjoining Demex
site was acquired with a view to extending
and revitalizing the entire complex. Using
the new site, a two-stage development plan
was drawn up, firstly for a new 10,000-m?
North Village, quickly followed by to the
construction of a new 9,000-m? South Vil-
lage, replacing the existing Outlet Centre,
and completing the designer outlet project,
and transforming the entire scheme.

Construction on the first North Village
stage started on the site alongside the ex-
isting centre in August, with extraordinary
progress being made. A foundation stone
laying ceremony was held on October 6th,
and the North Village is on target to open
in May 2009 with approximately 40 stores.

During the development of the North
Village, the existing Outlet Centre will
continue to trade with its successful range
of 40 stores, designer brand offers and
amenities.

Once the North Village is open and
trading, work will start on preparing the
existing outlet structure for the construc-
tion of the new South Village, with a
12-month build programme, and circa 50
new stores; 2,250 car parking spaces will
eventually serve the entire scheme.

Henderson and McArthurGlen are
already signing leases with the strongest
retailers in the existing Outlet Centre to
relocate in the new North Village. Eighty
percent of the new retail space in the
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The transformed Designer Outlet Berlin will be reminiscent of a traditional German
town with architecture and streetscaping, enticing visitors to spend the day.

North Village has been negotiated or is in
the ‘interest expressed’ stage.

As opposed to the clean lines and bold
architecture of the existing centre, which
opened in 2000, both the new North and
South Villages of the new Designer Outlet
for Betlin will be reminiscent of a more
traditional German town’s architecture
and streetscape. The new scheme will have
more shopper appeal, creating an attractive
place to shop, eat and spend the day. The
combined developments will continue to

offer high-quality designer brand products
from a large selection of retailers, from
sport and fashion up to home textiles and
gift ideas at 30 percent to 70 percent off
the whole year round.

A new Gastronomic area will be
introduced at the point where the two
Villages meet. Designed as an attractive
central boulevard, the catering and leisure
offer links the developments with a series
of new restaurants, cafes and meeting

points. @
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e) Henderson

Global Investors

Class leading regionally
dominant schemes

Three consecutive years
of out performance

. _Intensive asset management
programme

—-a
Innovativeé financial

management

Retail Specialist

For more information call David Williams on 0207 818 6423 or email david.williams@henderson.com

Bsued and approved by Henderson Global irveston and & sobely for the use of professionals, defined a5 Elgeble Counterpanies or Professionals a4 per the Gundance for Authonsed Firms made undes the Fnancial Servoes and Markoets
A1 2000, and & nat Tor general pubkc detribution. Any other pevsans who recene This decument should not nely on or act upan its condents.

Pease rememnber that past perfermance is not a guide 1o future perormance, The valioe of an investment and the sncoms from it can Fall as well & nse a5 a result of market and currency Tuctuabions and you may not get back the
amount onginally irvested. Tax asiumptiond may change if the bw changes and the value of tax refiel will depend upon mdndual ccumatances.  Property i an illiguid smvwestimend and may revult in deferment of edemption. The
wiie of the property is & matter of a valuer's opireon rather than fact

Henderson Global Investons & the name under whech Hendersan Global invwetton: Limited (reg. no. 9053%5), Henderson Fund Managemen pic {reg. no. 2607112), Henderan investment Funds Lenited (neg. no. 2678531), Hendenan
Imestment Manapement Limited (reg, no. 17953540, Henderson Alternatee ivestment Advisor Limeed ireg. mo. 962757) and Menderson Equity Partnes Limibed (reg. no2608848) (sach incoeporated and regatened in England and
Wales wath regestened office at 4 Broadgate, London ECIM DA and sutharised and reguiated by the Fnancial Senaces Authorty) pronide smvestment peoducts and seraces. Telephons calls may be recomed and monianed
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FASHION
HOUSE

OUTLET CENTRE

*

Fashion House is a remarkable case study of how
to develop a chain of three Fashion House Outlet
Centres into Poland's market-leaders in little more
than four years. Now under majority ownership of
AlB's Polonia Property Fund Il Limited, these
distinctive retail sites continue o expand to their
full potential in Poland, still managed by Fashion
House Management and GVA Grimley Outlet
Services.

But so successful has the Fashion House Qutlet
Cenftre concept become, that Fashion House have
retained the rights to the brand name and now offer
this distinctive ‘turnkey’ package to appropriate
Outlet Centre developers and investors elsewhere
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The Latest Fashion
now in Bucharest

in Europe (as well as Poland). In association with
GVA Grimley Outlet Services, the Fashion House
brand delivers a dedicated, premium-guality
QOullet shopping experience to a European-wide
consumer market which has embraced the
concept of fashionable goods at real value prices.

The first Fashion House Qutlet Centre outside
Poland will open on 26th November 2008 in
Bucharest, Romania.

Little wonder then, that in good times or bad, the
Qutlet Centre sector remains an attraclive
investment opportunity with plentiful future scope.
For those developers or investors with plans to
build, or for those retailers looking for a less risky
option to open more Outlet stores, Fashion House
can now offer a proven consumer brand - built-in.
Complete with the best Operational Management
capability in the business, Fashion House can
launch Outlet developments into consumer
markets in one straightforward package.

Consideritinstant Fashion, off-the-peg.

i _4 " j LT

Fashion House Clutlat Centre Wamw. Phase 3 now open

To sea how the Fashion House package worked in developing Fashion House Outlet Centre Bucharest, contact Neil Thompson,
CEQ of Fashion House, tel. + 48 22 737 31 15, e-mail: n.thompson@iheoutisicompany, com

Brands wishing to check oul Fashion Housa Qutlet Cenires in Poland should contact the Leasing Agenis:
in Poland CB Richard Ellis. lel. +48 22 544 8000, e-mall: magda.fralczak@cbre.com
of in London GVA Grimley Oullet Services, tel, «44 207 911 2128, e-mail: lucy.rutherford @gvagrimiey.co,uk

Brands wishing to discuss Buchares! should contact the Leasing Agents in Romania
Cushman&Wakefield Activity Consulting, tel. +40 741 208 999, Jones Lang LaSalle, tel. +40 21 31093 80



